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Market Scan – Digital Media

 The Internet is the leading digital platform
• 23+ million users
• 20+ million on broadband
• Average use is ~12-14 hours per week
• 2007 ad and search market estimated at CDN$1B

 The interesting questions are:
• Where do Canadians go online?
• And who makes money?
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Top 40 Web sites Online - September 2007

 Market Scan – Internet in Canada

Total Unique 

Visitors 

(000)

% Reach

 Total Internet : Total Audience 23,590 100.0

N/A N/A

1 [E] GOOGLE.CA 19,668 83.4

2 [E] MSN.COM 19,651 83.3

3 [E] LIVE.COM 19,334 82.0

4 [E] MSN.CA 17,791 75.4

5 [E] GOOGLE.COM 16,056 68.1

6 [E] HOTMAIL.COM 14,010 59.4

7 [E] YAHOO.COM 13,873 58.8

8 [P] FACEBOOK.COM 13,841 58.7

9 [M] YOUTUBE.COM 12,586 53.4

10 [E] MICROSOFT.COM 11,640 49.3

11 [M] WIKIPEDIA.ORG 10,765 45.6

12 [E] PASSPORT.COM 9,992 42.4

13 [E] EBAY.CA 8,476 35.9

14 [E] YAHOO.CA 7,368 31.2

15 [E] EBAY.COM 7,256 30.8

16 [E] BLOGGER.COM 7,122 30.2

17 [M] ABOUT.COM 6,270 26.6

18 [M] AMAZON.COM 5,632 23.9

19 [C] APPLE.COM 5,486 23.3

20 [E] MAPQUEST.COM 4,833 20.5

21 [M] MYSPACE.COM 4,615 19.6

22 [E] CANOE.CA 4,579 19.4

23 [M] THEWEATHERNETWORK.COM 4,564 19.3

24 [M] IMDB.COM 4,560 19.3

25 [E] TDCANADATRUST.COM 4,523 19.2

26 [M] WHITEPAGES.COM 4,482 19.0

27 [E] AOL.COM 4,377 18.6

28 [M] ADOBE.COM 4,276 18.1

29 [C] CANADA411.CA 4,255 18.0

30 [E] ROYALBANK.COM 4,234 17.9

31 [C] YELLOWPAGES.CA 4,064 17.2

32 [C] CBC.CA 4,013 17.0

33 [E] CANADA.COM 3,798 16.1

34 [C] KIJIJI.CA 3,780 16.0

35 [E] GEOCITIES.COM 3,657 15.5

36 [M] TELUSMOBILITY.COM 3,631 15.4

37 [P] WORKOPOLIS.COM 3,485 14.8

38 [M] MOZILLA.COM 3,448 14.6

39 [M] WORDPRESS.COM 3,288 13.9

40 [E] SYMPATICO.CA 3,261 13.8

Top 40 Properties (unduplicated)

(Source: comScore Media Metrix - Sept 07)

Top Sites in
Canada:
U.S. services have
the greatest reach,
with one Canadian
portal,
Sympatico/MSN.ca
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Top 40 Networked Sites Online - September 2007
Total 

Unique 

Visitors 

(000)

% Reach

 Total Internet : Total Audience 23,590 100.0

N/A N/A

1 [P] Microsoft Sites 22,094 93.7

2 [P] Google Sites 21,878 92.7

3 [P] Yahoo! Sites 16,321 69.2

4 [P] FACEBOOK.COM 13,841 58.7

5 [P] eBay 13,318 56.5

6 [P] Time Warner Network 12,149 51.5

7 [P] Wikipedia Sites 10,796 45.8

8 [P] Yellow Pages Group 9,185 38.9

9 [P] Amazon Sites 8,857 37.5

10 [P] Apple Inc. 8,161 34.6

11 [P] Canoe Network 7,743 32.8

12 [P] CNET Networks 7,682 32.6

13 [P] Fox Interactive Media 7,647 32.4

14 [P] CTVglobemedia 7,580 32.1

15 [P] Ask Network 7,348 31.1

16 [P] New York Times Digital 6,957 29.5

17 [P] Viacom Digital 6,829 29.0

18 [P] The Weather Network Meteomedia 6,828 28.9

19 [P] Telus Sites 6,401 27.1

20 [P] CBC-Radio Canada Sites 5,715 24.2

21 [P] Gorilla Nation 5,594 23.7

22 [P] Adobe Sites 5,387 22.8

23 [P] WhitePages 4,977 21.1

24 [P] TD Bank Financial Group 4,618 19.6

25 [P] Canwest Interactive Sites 4,567 19.4

26 [P] RBC Financial Group 4,462 18.9

27 [P] ARTISTdirect Network 4,247 18.0

28 [P] Best Buy Sites 4,167 17.7

29 [P] Expedia Inc 4,103 17.4

30 [P] Bell Canada 3,825 16.2

31 [P] Monster Worldwide 3,812 16.2

32 [P] Lycos Sites 3,670 15.6

33 [P] The Mozilla Organization 3,553 15.1

34 [P] WORKOPOLIS.COM 3,485 14.8

35 [P] Transcontinental Digital 3,441 14.6

36 [P] WordPress 3,298 14.0

37 [P] Shopzilla.com Sites 3,273 13.9

38 [P] United Online, Inc 3,265 13.8

39 [P] Oversee.net Network 3,241 13.7

40 [P] Sears Sites 3,182 13.5

Top 40 Ownership Groups

 Market Scan – Internet in Canada

(Source: comScore Media Metrix - Sept 07)

Top Networks in
Canada:
Aggregation of web
properties in
networks, and
media
consolidation, are
increasing reach
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Top 40 News Sites - September 2007

 Market Scan – Internet in Canada

(Source: comScore Media Metrix - Sept 07)

News Sites in
Canada:
Canadian services
are category
leaders - “There is
no substitute”

Total Unique 
Visitors (000)

% Reach

 Total Internet : Total Audience 23,590 100.0

 News/Information 19,272 81.7

1 [P] CTVglobemedia 7,580 32.1

2 [M] Canoe 7,132 30.2

3 [P] New York Times Digital 6,957 29.5

4 [P] The Weather Network Meteomedia 6,828 28.9

5 [P] CBC-Radio Canada Sites 5,715 24.2

6 [P] Canwest Interactive Sites 4,567 19.4

7 [C] Yahoo! News 3,386 14.4

8 [M] CNN 2,747 11.6

9 [C] MSNBC 2,407 10.2

10 [M] Cyberpresse.ca sites 1,465 6.2

11 [P] Weather Channel, The 1,407 6.0

12 [M] BBC News 1,314 5.6

13 [M] Toronto Star 1,162 4.9

14 [P] Gannett Sites 1,103 4.7

15 [C] AOL News 776 3.3

16 [P] TOPIX.COM 682 2.9

17 [M] Tribune Newspapers 661 2.8

18 [P] Weatherbug Property 647 2.7

19 [M] BRANCHEZ-VOUS.COM 626 2.7

20 [M] DISCOVERY.COM* 572 2.4

21 [M] CBS NEWS Digital 550 2.3

22 [P] Osprey Media 527 2.2

23 [M] GUARDIAN.CO.UK 479 2.0

24 [M] DAILYMAIL.CO.UK 433 1.8

25 [M] FOXNEWS.COM 425 1.8

26 [P] ABCNEWS DIGITAL 412 1.7

27 [P] Black Press Group 404 1.7

28 [P] WorldNow - LMN Sites 400 1.7

29 [M] WASHINGTONPOST.COM 396 1.7

30 [M] SMH.COM.AU 391 1.7

31 [P] Le Monde Sites 389 1.7

32 [P] THECHRONICLEHERALD.CA 379 1.6

33 [P] WUNDERGROUND.COM 375 1.6

34 [C] MSN News & Weather 352 1.5

35 [M] NEWS.COM.AU 346 1.5

36 [M] Telegraph Group Ltd 331 1.4

37 [M] SLATE.COM 311 1.3

38 [P] NEWSWIRE.CA 303 1.3

39 [M] LEDEVOIR.COM 301 1.3

40 [M] Times Online 297 1.3

Top 40 News Sites
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Top 40 Entertainment Sites - September 2007

 Market Scan – Internet in Canada

(Source: comScore Media Metrix - Sept 07)

Entertainment
Sites in Canada:
YouTube is a
category leader --
double the reach of
the highest
Canadian service

Total Unique 

Visitors (000)
% Reach

 Total Internet : Total Audience 23,590 100.0

 Entertainment 21,579 91.5

1 [M] YOUTUBE.COM 12,586 53.4

2 [P] Viacom Digital 6,829 29.0

3 [M] iTunes Software (App) 5,933 25.2

4 [P] CBC-Radio Canada Sites 5,715 24.2

5 [P] Gorilla Nation 5,594 23.7

6 [C] Sympatico - MSN Entertainment 5,045 21.4

7 [M] IMDB.COM 4,560 19.3

8 [P] ARTISTdirect Network 4,247 18.0

9 [M] WindowsMedia 3,940 16.7

10 [M] CNET Networks Entertainment 3,673 15.6

11 [M] IGN Entertainment 3,427 14.5

12 [P] Real.com Network 3,175 13.5

13 [P] Corus Interactive Sites 3,160 13.4

14 [M] CTV 3,071 13.0

15 [P] CBS Corporation 3,061 13.0

16 [P] Astral Media 2,991 12.7

17 [P] Standard Interactive 2,980 12.6

18 [P] UGO 2,913 12.3

19 [P] Ticketmaster 2,887 12.2

20 [S] iTunes 2,455 10.4

21 [C] Yahoo! Music 2,312 9.8

22 [C] AOL Music 2,231 9.5

23 [P] Photobucket.com LLC 2,223 9.4

24 [P] Sony Online 2,066 8.8

25 [P] NBC Universal 2,034 8.6

26 [P] Disney Online 1,984 8.4

27 [P] Metacafe 1,843 7.8

28 [M] TETESACLAQUES.TV 1,752 7.4

29 [P] Dailymotion 1,744 7.4

30 [P] LiveUniverse 1,736 7.4

31 [P] METROLYRICS.COM 1,691 7.2

32 [C] MSN Video 1,657 7.0

33 [P] HOTORNOT.COM 1,635 6.9

34 [P] Mattel Sites 1,491 6.3

35 [P] Heavy Networks 1,400 5.9

36 [P] Cineplex Sites 1,399 5.9

37 [P] CLUBPENGUIN.COM 1,393 5.9

38 [P] FLIXSTER.COM 1,350 5.7

39 [P] National Lampoon Humor Network 1,290 5.5

40 [P] WEBKINZ.COM 1,237 5.2

Top 40 Entertainment Sites
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Top 40 Social Media Sites - September 2007

 Market Scan – Internet in Canada

(Source: comScore Media Metrix - Sept 07)

Social Media in
Canada:
Category belongs
to U.S. services,
with one Canadian
service at 1.5%
reach

Total Unique 

Visitors (000)
% Reach

 Total Internet : Total Audience 23,590 100.0

 Conversational Media 20,072 85.1

1 [P] FACEBOOK.COM 13,841 58.7

2 [C] Windows Live Spaces 7,734 32.8

3 [M] Blogger 7,117 30.2

4 [M] MYSPACE.COM 4,615 19.6

5 [C] Yahoo! Geocities 3,736 15.8

6 [P] WordPress 3,298 14.0

7 [P] Six Apart Sites 2,937 12.4

8 [P] PICZO.COM 2,634 11.2

9 [M] FLICKR.COM 2,472 10.5

10 [C] Lycos Tripod 2,375 10.1

11 [M] Classmates.com Sites 2,374 10.1

12 [P] HI5.COM 2,033 8.6

13 [P] Skyrock Network 1,618 6.9

14 [P] FREEWEBS.COM 1,551 6.6

15 [M] WEBSHOTS.COM 1,501 6.4

16 [P] NEXOPIA.COM 1,461 6.2

17 [P] DIGG.COM 1,154 4.9

18 [P] Gawker Media 1,127 4.8

19 [S] ANGELFIRE.COM 1,114 4.7

20 [C] AOL Hometown 1,078 4.6

21 [C] MSN Groups 1,033 4.4

22 [P] Buzznet 926 3.9

23 [P] BEBO.COM 819 3.5

24 [C] Yahoo! Groups 785 3.3

25 [M] OVER-BLOG.COM 718 3.0

26 [P] REUNION.COM 689 2.9

27 [P] IMEEM.COM 591 2.5

28 [P] NETLOG.COM 567 2.4

29 [P] COMPANYLOOP.COM 528 2.2

30 [P] TAGGED.COM 465 2.0

31 [P] FRIENDSTER.COM 434 1.8

32 [M] WAYN.COM 425 1.8

33 [M] DELICIOUS.COM 409 1.7

34 [P] XANGA.COM 369 1.6

35 [P] Youku 366 1.6

36 [P] 43THINGS.COM 365 1.5

37 [C] Canoe Espace 361 1.5

38 [M] ENGADGET.COM 340 1.4

39 [C] Yahoo! 360° 339 1.4

40 [M] HABBOHOTEL.COM 338 1.4

Top 40 Conversational Media (Blogs & 

Social Networking)



8

Market Scan – Social Media
YouTube.com in Canada – Loss of Engagement and Money to the U.S.

YouTube.com
Benchmark for Total Unique Visitors (000s)

Trending August'06 – August’07

4,659

4,231

11,002 11,182

9,569

9,209

7,920

5,889

10,683 10,486

11,675

7,363

10,380

0

2000

4000

6000

8000

10000

12000

14000

A
ug
-0
6

S
ep
-0
6

O
ct
-0
6

N
ov
-0
6

D
ec
-0
6

Ja
n-
07

Fe
b-
07

M
ar
-0
7

A
pr
-0
7

M
ay
-0
7

Ju
n-
07

Ju
l-0
7

A
ug
-0
7

Over 176% Rise

(Source: comScore Media Metrix)

Male

56%

Female

44%

YouTube in Canada:

54% reach in Canada
vs 27% in the U.S.
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Market Scan – Social Media
YouTube.com in Canada – Loss of Engagement and Money to the U.S.

YouTube.com
Benchmarks for Average Minutes Per Visitor

Trending August'06 – August’07

(Source: comScore Media Metrix)

YouTube in Canada:

Over 130 minutes per
unique user -- over
six times that of
Canadian media sites
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Market Scan – Social Media
Facebook.com in Canada – Loss of Engagement and Money to the U.S.

Facebook.com
Benchmark for Total Unique Visitors (000s)

Trending August’06 – August’07

Over 2,730% Rise

(Source: comScore Media Metrix)

Male
47%

Fem a le
53%

Facebook in Canada:

59% reach in
Canada vs 18% in
U.S.

12B pages
views/month
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Market Scan – Social Media
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Facebook.com in Canada – Loss of Engagement and Money to the U.S.

Facebook.com
Benchmarks for Average Minutes Per Visitor

Trending August’06 – August’07

(Source: comScore Media Metrix)

Facebook in Canada:

7.2M profiles are
Canadian

14% of Facebook
world (52M)

Nearly 400 minutes
per unique user
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Top 40 Adult Sites - September 2007

 Market Scan – Internet in Canada

(Source: comScore Media Metrix - Sept 07)

Total Unique Visitors 

(000)
% Reach

 Total Internet : Total Audience 23,590 100.0

 XXX Adult 13,220 56.0

1 [P] FriendFinder Network 3,396 14.4

2 [P] ADULTADWORLD.COM 2,693 11.4

3 [P] CAMS.COM 2,291 9.7

4 [P] HORNYMATCHES.COM 1,939 8.2

5 [P] Webdate Inc. 1,668 7.1

6 [P] STREAMATE.COM 1,495 6.3

7 [P] BANGBROS1.COM 1,454 6.2

8 [P] AWEMPIRE.COM 1,429 6.1

9 [P] AEBN.NET 1,403 5.9

10 [P] REALITYKINGS.COM 1,375 5.8

11 [P] LIVEJASMIN.COM 1,344 5.7

12 [P] BANGBROSNETWORK.COM 1,243 5.3

13 [P] WANNAWATCH.COM 1,179 5.0

14 [P] JUGGWORLD.COM 1,144 4.8

15 [P] NASTYDOLLARS.COM 1,082 4.6

16 [P] JUGGCREW.COM 1,081 4.6

17 [P] NAUGHTYAMERICAVIP.COM 991 4.2

18 [P] PERFECTGONZO.COM 991 4.2

19 [P] MEGAROTIC.COM 919 3.9

20 [P] THEBRAZZERS.COM 917 3.9

21 [P] XCLICKS.NET 895 3.8

22 [P] BRAZZERS.COM 870 3.7

23 [P] VIDEOSZ.COM 846 3.6

24 [P] PORNACCESS.COM 834 3.5

25 [P] PAYSERVE.COM 829 3.5

26 [P] PICHUNTER.COM 791 3.4

27 [P] PORNOTUBE.COM 788 3.3

28 [P] FREEPORNOFREEPORN.COM 774 3.3

29 [P] BANGBROS.COM 773 3.3

30 [P] MYFREEPAYSITE.COM 744 3.2

31 [P] ZTOD.COM 721 3.1

32 [P] 89.COM 684 2.9

33 [P] SUBLIMEDIRECTORY.COM 657 2.8

34 [P] FREEONES.COM 651 2.8

35 [P] NICHEDSITES.COM 642 2.7

36 [P] EROTICLICK.NET 640 2.7

37 [P] HUGEVIDEOSZONE.COM 639 2.7

38 [P] DIRECTION-X.COM 624 2.6

39 [P] LIVESEXBAR.COM 620 2.6

40 [P] XNXX.COM 620 2.6

Top 40 Adults Sites - Sept 2007

Adult Sites in
Canada:
56% Total Reach

46% Female
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Top 40 Ad Focused Site & Networks - October 2007

 Market Scan – Internet in Canada

(Source: comScore Media Metrix - Oct 07)

Ad Networks in
Canada:
Geo-targetting has
transformed the space

Google has the highest
reach

Canadian operators
are increasing their
reach

But inventory is being
sold ever more cheaply

Total Unique 
Visitors (000)

% Reach

 Total Internet : Total Audience 23,678 100.0

Ad-Focus N/A N/A

1 [n] Google Ad Network** 21,693 91.6

2 [n] Casale Media Network** 20,216 85.4

3 [M] Sympatico - MSN 20,131 85.0

4 [n] Advertising.com** 19,351 81.7

5 [n] Tribal Fusion** 18,989 80.2

6 [n] ValueClick Networks** 18,823 79.5

7 [P] Yahoo! Sites 16,768 70.8

8 [P] FACEBOOK.COM 14,428 60.9

9 [n] Specific Media** 14,388 60.8

10 [n] 24/7 Real Media - Canada** 13,596 57.4

11 [P] Time Warner Network 12,259 51.8

12 [n] Burst Media** 11,320 47.8

13 [P] Yellow Pages Group 9,998 42.2

14 [P] Canoe Network 8,273 34.9

15 [P] CNET Networks 8,072 34.1

16 [P] CTVglobemedia 7,932 33.5

17 [P] Ask Network 7,794 32.9

18 [P] The Weather Network Meteomedia 6,723 28.4

19 [P] CBC-Radio Canada Sites 6,195 26.2

20 [P] Canwest Interactive Sites 4,795 20.3

21 [P] Expedia Inc 4,342 18.3

22 [M] MYSPACE.COM 4,310 18.2

23 [C] KIJIJI.CA 4,112 17.4

24 [P] Monster Worldwide 4,011 16.9

25 [n] Working.com Ad Network** 3,976 16.8

26 [P] Transcontinental Digital 3,895 16.5

27 [P] WORKOPOLIS.COM 3,656 15.4

28 [M] IGN Entertainment 3,552 15.0

29 [P] Corus Interactive Sites 3,243 13.7

30 [P] Standard Interactive 3,050 12.9

31 [P] Cyberpresse Sites 2,993 12.6

32 [P] Ticketmaster 2,960 12.5

33 [P] UGO 2,839 12.0

34 [P] Astral Media 2,738 11.6

35 [P] Torstar Digital 2,680 11.3

36 [P] iVillage.com: The Womens Network 2,492 10.5

37 [P] Branchez-Vous! Sites 2,405 10.2

38 [M] MYTELUS.COM 2,352 9.9

39 [P] Vivendi 2,090 8.8

40 [P] NetShelter Technology Media 2,034 8.6

Top 40 Ad Networks and Site (Unduplicated)
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$562M

$11M

$124M

$197M

$230M

2005

+82%$20MEmail

$1.01BTOTAL

+120%$273M
Classifieds/
Directories

+79%$353MSearch

+58%$364MDisplay

Change2006

Market Scan – Internet Ad Market



15

$410M

$2M

$246M

$18M

$146M

Cdn
O&O*

10%$20MEmail

41%$1.01BTOTAL

90%$273M
Classifieds/
Directories

5%$353MSearch

40%$364MDisplay

% Cdn*2006

Market Scan – Internet Ad Market

* Estimates  based on industry contacts
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Summary - Digital Media in Canada

 The online Internet is the leading digital platform:

– Canadians mostly use U.S. owned and operated web services (search, email,
portals, social networking)

– Canadian operators lead in news, but trail in entertainment

– However, Canadian online networks are approaching 40% reach, with a few ad
networks reaching higher

– Some new Canadian entrants are selling traffic on U.S. sites (Olive, Casale),
using geo-targeting technology

– But higher reach U.S. ad networks are monetizing more Canadian engagement,
and doing so with low priced inventory

– Plus U.S. services currently own the high engagement social media space,
including rich-media video sharing
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Digital Media

Questions
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